Buem Shoppera’ Gulde Thuraday, January 14, 1982

Wl(hm a couple of mmutes
-the song comes and goes on the
rqdlo .

“.But there is much more than
fa.ntasms behind Jimmy Dee's
‘message to the world in his new
a.lbum, " American Dream.”™ -

#This week, Dee’s producer
I Hal Yoergler will be taking the -,
: American Dream album to the top
‘recording executives-in New
"York-and Texas for. their opi-
: nlons. From this general survey,
Yoergler will make his decision .

to’release Dee’s first. _lruly com- -

petikive single. . 7
SOf the ..album's’ threei top-
rated songs, "Lost,” “Can She Do It
" Like“She Dances,” and “American

' Dream,” none have Chamorro
lyrlcs 5
Some people beheve Dee has

]et his people down by not
recordlng more traditional
, music. .

But he smcerely says that l'he

- opposite is true. As 'z profes-
_sional in the music business for
more than a decade, Dee says
Amrican Dream is the best recor-
~ding he could: possibly do for
the Chamorro people.
- ""We've ‘gol to let our people
"know that Guam is ‘part of
" America. 'm part of that’
"American - heritage,” said Dee .
-during .a recent Sunday after-
‘noon interview i in hxs Tamumng
"home.
-He explained’ lhat {he new
‘album does not contain the
" Chamorro lyrics_that many’ of _
" his fans expected ‘to hear froma
_local’musician. But that doest't: |
“ mean the album isn't Chamorro.
72T am'Guam. 1 am Chamorro.

am “American, - |"personatl
wrote, rather than-copy; mu
f-the material .on” thls“album
‘What ‘can be more Chamorro
than that?” Dee explained.-

\Jimmy Dee is d recording ar-
hst that Guam has almost learn- |
ed to take for granted. Yet this
" album, his most ambitious and -

by far his best shot at real recor- *

~ding success, goes much farther
than regiona] marketing. -

" QOver the years he has releas-

ed five albums and refused to
believe that a recording artist is *
doomed to financial failure on -
island because of the popula-
~ tion’s limited buying power.
one of American’s™
- Palau and found that this man,
- Hal Yocerger,

also believes in_

the potenhal of Guam talent
Together with - musicians in

the P}u]lppmes .and recording -
engineers in Japan, they:have
+ and-the Padifi¢’ Basm S recordmg
“breakthrough. -

produced the first competitive
recording from Guam aimed at

the mitlions™ of - record” buyers *
_*Maipland Amencan music has
7 Tun _jts course, The _new—wave
won't

“throughout the U.S. mainland. -
And Lronlcally, they say they
“have a truly’ “American™ pro-

"duct — “that’s what the: album*;

“is all about,” accordmg to Dee s
manager. ;

“American Drearn shows
“ that a Pacific Islander _has/ taken

~ other aspects .and builé a"pro- :
~Yoergler: “and his wife’s baggage '~
ewas ‘still” packed coming from
= the-Philippines-with his proud,

“ duct. Somethmg we borrowed
and made it in our own way,
Deesaid.: . Yk

Dee’s manager, ]ay R: JMer- :
- rill, pointed out the marketing -

difference of “American
Dream” over Dees prewous
recordings.

"What were talkmg about in
. this album goes beyond palm -

trees and oceans. It's more a

_view of life...a philosophy ‘of -
" life that the Pacific Islander has
‘recent

adopted over the .
decades,” Merrill said.
And all the recording ex-
ecutives associated - with
American  Dream  are’ quick’ to

point out that they believe the .
Pacific holds the key in the next :

decade.,

said Yoergler during a recent in-
" terview: ‘And "as one; time’ vice
presxdent of- ABC ‘Records and,
.vice preS)denf
Records,” Yoerglerqs nskmg'l'us
reputaﬁon on Dee’s success. .

But Yoergler is a proven
“ner, 'a'man with?an- eye: -for the
future. - He*
religious rock-and-roll single.in

the late 1960s “ with "Norman :

Greenbalm’s *Spirit’in thesSky.”

He was also the first to*cross
Japanese Kabuki with American

rock-and-roll to produce an sue-
cessfully limited recording.””

“First is fun but it can-be
-economically punishing,”
Yoergler who- happened “to
meet Jimmy Dee'in Palau about
" a year ago. i

The - Cal:iorma " recording

-~ magnates who also owns. a
Fortunately for Dee, he met ™
fbiggest_-
recording producers ona trip to_*

‘erocodile- farm:in Palau is very

'much positive about the future -
of Padific music. He said he did .
~not consider Jimmy Dee too *

much of a risk because he wag

"The only real frontier for
entertainment. is’ in.the Pacific. -
I'm betting on.it, And I'm put- .
ling my ass en’ the’line for it,”

-of  “Polydor-

roduced“the first

said -

;__;.__Beyond Palm Trees,

’bulldmg an artlst for .thé
‘future .,bt.uldmg the Pacific.”
Yoergler # further . explained

that the time is right for.Guam

“Europe had S And

come’ “from-. South
“Arnerica.; 1t wdl be’ the' Pacific
and 1 feel so lucky to be here,”

~said Yoergler giving the inter-

_viewas”he -casually lay across
“the hvmg room floor of the Jim-
‘my ’ Dee.:home, “Al"the” timte

new Amaicant Dream recording.’
" Yoergler .only : stayed “on

Guam for a short period of tirne
as he strategically made plans ™ §
« for selling - ]1mmy Dee to

America.

The “recording professxonal .
explamed that picking the right .
single to introduce the album to -~

American radio listeners is the
most important part of record
markeling,.

Picking the single with the -
s American Dream were written by

biggest appeal is most important
because an artist is-only given

one “shot;? usually: about:. -three

minudes to sell himself. -

'The.'song - has? to. be. altdp-’»
considering’

notch’ recordmg
that. more than 250 singles are
released “in Amenca every
week.

-"A record. has to ‘sell: jtself

~tyith .what people hear or see_'
Z W1th it,” Dee said. ;
He’ admits; that the prevnous'.

th:ee Iu'nmnyee “albums”have
1ot had'whatit takes to}mak
o %@mw Maipland.

in its present form,” Dee said.

“sthere3-just£ aren’t- - enough *
. Chamorros " to. make - his
previous - “recordings

economically | feasnble ona large
sca]e
’Economlc success will open

* the way ! i fors.us “to' introduce .-
“you know that can drive an au-

more”’ people to - Chamorro

music. - But “somebody™ has “to .
break” it. Once ‘we sell what -

they like, then we can mtroduce
them to ot‘her musnc, Dee ‘ex-
_plained. :

e other’albums are good.:
But:they-are very') ‘islandish’ and
~Chamorro. Record executivess
have pomted out ' tome :that .-
they can’t promote that material’

Jimmy Dee

teenager himself, believes rock-  Hilton Hotel.

and-roll is what “they” like.
“Rock-and-roll best explains
the (eellngs and emohons said

He added that Europe *and
America began clinging to the

. lyries of rock-and-roll long ago.
“-But now Asian young people

are . looking for answers and
they’re also finding satisfaction

- the main-staple of the
Amencan music junkie’s diet:
Rock-and- Roll :

Both Producer Hal Yoegler
and Dee are confident that they
have the package to break at

. least a limited success on the’
;U.S. record market,

" Most of - the

songs on

Peter McCann, a most-talented

songwmer and one of Califor-*
.hia’s hottest talents today.

-And the team took no short-
cuts during recording sessions in

the plush Green Hills District of

Manila, * _
*- “Hal made me sing in a way

_that people are not used to hear-
‘ing,’ %3

ee said.
He added that now some of

his ‘fans are tellmg him that a -
parhcular song is"so good...s0.
it o

doesn t sound hke

1T take {hat asa comphment

“ Dee said with a slight smile. -

. Thé recording -artist also

pointed out that no “artificial -

.recordmg tricks were used to
" | engineer the album.

He added. thal'unfortunate]y,' 3 {
‘man, that was me all the way,

"I like to be able to sdy, hey

no glmmlcks ‘Dee explained.
" While -Yoergler was on-
Guam, he was also confident

 that he had chosen the right

man to record his latest product.
“How many entertainers do

dience completely crazy and
they don’t understand a word,”

‘said Yoergler commenting on
‘Dee’s
" phenomenally
And }unmy Dee although no

long-running, .
successful
Japanese dinner shows at the

- difference

But Dee himself has the sim-
ple explanation of that appeal:
“body language.”

“Body language. Tha&s an in-
ternational language,” said Dee
who is Guam’s most popular
entertainer in Japan. In fact, he
is so well known that many of
the Japanese lourists recognize
him as a star before he even
sings a word during his regular
_Hilton Hotel dinner shows.

Dee has built his reputation

. in Japan during the past several

years with frequent perfor-
mances often sponsored by the
Guam Visitors’ Bureau.

He says his success has been
the result of mental factors as
well as communication read

.through eye, face, geshures and -

other body movements.

For example, he prays, or
meditates with his Chamorrita
before every dinner show in an
attempt to motivate the troup
into a respectful frame of mind
for the audience.

"People pay dearly to see our
show. Without respect for them

" i's easy for the people to read

us as nol being genuine — a
phony Dee said.
. He added that developmg a

_genume * respect or “love” for
jou, L gl

people- has’ not beenafi” éasy”
task. And Dee said he has been

. working on improving his per-

sonality for about five years.

" lry to have a shoot'em-in-
the-back with love kind of at-
titude now,” the performer said.

And he added that there is a
between “saying
love and bemg genumely con-
cemmed. -

““I've leamed you have to
give more than yod receive,”
said Dee in a most sincere effort
t6 be understood.

In conclusion to this inter-
view, Dee said he wanled to
just say:

“Even if all this doesn’t make
sense; if it’s hard to understand;
just remember Jimmy Dee shl]

__wishes the very best for you.”



